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Ad insights for

Mother's Day

iNncrease in beauty ad
conversions and a

62% Increase

N revenue across the US

The UK saw a

20%

increase N CTC
across apparel
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APAC saw a

70%

INCrease in CoNVersions

The US saw a

iNncrease in VIC

Globally consumer
electronics saw a

higher conversion rate than
sporting goods
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Globally we saw a

iNncrease in beauty
ad conversions

Japan saw a

31%

increase N CTC
across apparel
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The UK saw a

19%

INCrease in revenue

Across The US,
speciality retailers saw a

INCrease In revenue

The UK consumer electronics
industry saw a

higher conversion rate than the
beauty industry
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