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2015 holiday 
season sales on 

mobile devices hit 
$12.65 billion, 

from $7.98 billion 
in mobile sales 

during 2014.58%
SINGLES DAY

74%
of sales at 
ALIBABA 
via mobile 

device

SIXTY PERCENT

Of holiday traffic on TARGET.COM 
from mobile sales 

Nearly 70% of
AMAZON.COM

customers 
shopped using 
a mobile device

550

52% 48%
MILLENNIALS GEN X

23.9%

35.3%

2%

5.7%

Millennials Gen Xers

52% 48%

Purchasing and 
researching via mobile 

shopping apps 68% 59%
Percentage of 

shopping/research done 
though mobile apps 20% 13%
13% across all 
ages does 50%

mobile shop 50% mobile shop 50%

25% 
of shopping done 

via mobile app
47%45%

70%
will recommend a 

shopping app if 
experience is a delight 

and highly effective

57%
Millennials Gen Xers

vs Millennials and Gen X will 
move on from poor mobile 
app performance BUT 
Baby Boomers will 
go extra mile to 
write poor review.

Ability to easily edit my cart

Crisp, fast app behavior

Easy ability to switch views 
between shopping and my cart

Mobile Shopping Apps
critical features, all age groups

Respondents around the globe

•  Amazon: http://phoenix.corporate-ir.net/phoenix.zhtml?c=176060&p=irol-newsArticle&ID=2125057
•  Target: http://marketingland.com/mobile-majority-60-percent-holiday-traffic-came-mobile-says-target-113873
•  Alibaba: http://www.cnbc.com/2015/11/10/alibaba-handles-1-billion-in-8-minutes-of-
    sales-through-alipay-on-singles-day.html
•  Mobile devices deliver holiday e-commerce sales: https://www.internetretailer.com/2016/01/06/mobile-devices-
    deliver-holiday-e-commerce-sales
•  http://www.usnews.com/news/business/articles/2016-01-08/report-holiday-shopping-online-spurred-by-mobile-sales

GLOBAL RESULTS Types of 
mobile device 
used globally

NO SMARTPHONE

(and 12% mobile shop 75%)




